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Story ideas for print and broadcast media

Aug. 24, 1990
UD GRADUATE, ON COVER OF NEXT WEEK'S FORTUNE MAGAZINE,
LABELED A "YIFFIE" IN ARTICLE ON BABY-BUSTERS IN THE CORPORATE WORLD
Aaron Evans, a 1988 University of Dayton electrical engineering
graduate, is a cover boy. Evans, 25, a technical sales engineer for Intel
outside Oakland, Calif., graces the cover of the Aug. 27 issue of Fortune.
The magazine's cover story focuses on college-educated baby-busters, all 25
years old, who work for Fortune 500 companies or professional firms in law,
finance or consulting.
"These are the 'Employees Who Can Say No,' a novel breed that won't be
easily manipulated into workaholism by the traditional lures--money, title,
security and ladder climbing," according to the article. "Let's call them
yiffies, for young, individualistic, freedom-minded and few."
Evans fits the new mold. "I think the days of working hard and being
ranked by how many toys you have are gone. Our world can't support such a
mode anymore. People are going to have to accept that maybe work isn't all
that it's cracked up to be," he said. "The American dream is becoming
obsolete as I see it. It just amazes me how greedy we are as a country.
The corporate world plays on your greed."
For interviews, contact Aaron Evans at (408) 970-1783. Evans grew up
1n Dayton. His mother lives in Kettering; his father lives in Vandalia.
EXPERT ON DOING BUSINESS IN VOLATILE OVERSEAS MARKETS
URGES COMPANIES WITH OPERATIONS IN MIDDLE EAST TO AVOID OVERREACTING

u.s. corporate executives "tend to have knee-jerk reactions" and panic
in the face of unpredictable change in the business environment. A case in
point is the recent turmoil in the Middle East, according to Van Miller, an
assistant professor of management at the University of Dayton.
Miller and Charles Crespy, a marketing professor at Miami University,
are among a handful of college professors in the country studying business
strategies in volatile, developing countries.
"We don't know if this situation (in the Middle East) is temporary or
permanent," said Miller, who believes parallels can be drawn between the
Mideast crisis and two case studies he conducted: Mexico after
nationalization of the banks and the Philippines after the overthrow of
Ferdinand Marcos. What advice does Miller have for multinational companies
trying to maintain a "business as usual stance" in a volatile country?
"Don't overreact. Take a balanced approach," he said. "Treat the
situation as a business problem that needs a business solution--one that
integrates the issues of finance, production and marketing."
According to the u.s. Department of Commerce, Iraq bought $24.5
million worth of Ohio products in 198 , making it one of the fastest
growing overseas markets for Ohio c
nies.
For interviews, contact Van Mil
at (513) 229-2027 or 229-2021.
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For further information or assistance in scheduling interviews, contact Office of Public Relations, (513) 229-3241 .

